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PAID SOCIAL

Meta Mockup1080x1080

NOTE

Headline “It’s time to sign up for Scouts” 
will not appear in Instagram version of ad, 
but will in Facebook version.

August 11 – September 30



Meta Mockup1080x1080

NOTE

Headline “It’s time to sign up for Scouts” 
will not appear in Instagram version of ad, 
but will in Facebook version.

PAID SOCIAL
August 11 – September 30
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It’s time to sign up for Scouts LEARN MORE Join in person or online LEARN MORE Local sign-up nights happening now LEARN MORE Meet your neighborhood leaders LEARN MORE Cub Scouts is open to boys and girls K-5 LEARN MORE FAQs and more at kcscouting.org LEARN MORE

Headlines (on each card):

1) It’s time to sign up for Scouts 
2) Join in person or online 
3) Local sign-up nights happening now
4) Meet your neighborhood leaders
5) Cub Scouts is open to boys and girls K-5
6) FAQs and more at kcscouting.org

LEARN MORE

PAID SOCIAL
August 11 – September 30



RETARGETING
August 1 – September 30



BROADCAST
August 18 – September 8



OTT - CTV

OCCURENCE

About Over-The-Top TV
A growing audience of TV viewers are spending 
more time  watching video content via  
Connected TV and Over-the-Top. 74% of all 
households own a CTV device! Targeting CTV,  
large screens only, is important because 80% -
90% of all OTT viewing is done on actual TV  
screen!

Networks Your Ad May Appear On: Devices Included:

Over the past 5 years, tv viewers have  
embraced connected devices from brands like  
Amazon Fire TV, Apple TV, Roku and many  
others —as a way to watch programming.

42 hours per month using Connected TV

Sources: Nielsen National Panel (based on scaled installed counts and percentage of universe); includes internet-enabled smart TVs, game consoles and internet-
connected devices. Nielsen NPower, how many (in millions), based on Universe Estimates from Jan 15, 2018

63% of Connected TV device usage 
occurs in the living room devices

August 18 – September 8



$10,000 per month
Allocated to Recruitment in Fall



PRINT RESOURCES



Digital Design Portal



• Mailed Mid-August
• 5,000 households 1-2 graders
• Trackable QR to gauge effectiveness 



X-Banners 

Feather Banners 

All for Check Out 



Digital Design Portal



Horizontal & Vertical Video



Welcome Video

Request More Info
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